Bush Vo KEITY

A Debat e o VWbsi t es

By: Jessica Rachoza

W ebsites serve a num ber of purposes. Personal sites m ay contain career portfolios,
resum es, Oor m ay just provide entertainm ent. Com panies and corporations use
w ebsites as an advertising tool. The web provides a platform for online com m erce,
to research and provide inform ation, and places to voice your opinion. The m ain
purpose o f any particular site depends on w h at th e sitels author w ants their
audience to learn or experience. Political w ebsites are a very interesting genre.
They serve to inform and also serve to "sell# a candidate or issue. Jakob Nielson
says that political cam paign websites function to "energize the party faithful, collect
donations, [and] answer undecided voters! questions and hopefully convince them
to support the candidate.# In this year of 2004, the web is a m ajor com m unication
m edium used by m any, m aking a candidatel!s web presence very in fluential and
significant. An effective w ebsite can potentially provide the m argin of victory com e
election day. The official websites of President George W . Bush and Senator John
Kerry are im portant advertising platform s during this close election year. The sites
of the two presidential candidates are sim ilar in term s of their intended goals and
purpose, yet dissim ilar in their approaches for conveying the candidate!s m essage.
W hen exam ining the m ain index pages of each site, | analyzed how the content,
use of digital technologies, and visual appearance serve to address the audience,
convey th e candidate!s objectives and purpose, and establish each candidates

personality and ethos.
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receive a constant flow of inform ation and are able to spread the word to others.
Bush takes full advantage of the technology and obtains specific inform ation from
those who sign up, thus being able to personalize the inform ation that is sent back
in return . The sign-up page asks what state th e user is from as well as what
college e or she attends- which is optional to fill in. This is a very sm art m ove
because college students are a part of the "digital culture# and use em aila lot. It is

also a way to directly target a large voting population

Bushl!s site also m akes use of anim ation with a flash ad that encourages people to
"w alk the vote,# a specific volunteer project. The flash area at another tim e called
for donations. The site also has anim ated
cartoons that poke fun at Kerry such as
th e "Kerry Flip Flop Olym pics,# and th e
"Kerry G as T ax Calculator.# The B ush
site!s use of digital technologies appeals to
a m ore tech-savvy generation and helps establish an ethos of som eone who is "in

tune with the tim es.#

, My Eyes! Appearance and W hatnot
ow a w ebsite looks is very im portant, especially i term s of creating ethos,
appealing to an audience, and serving a sitel!s purpose. The appearance of the site

is where Bush and Kerryl!s websites differ the m ost.

George W . Bush

Bushl!s site contains a Ilot of inform ation w hich is organized w e ll. It is easily to
identify different sections and to find specific inform ation. Overall, the site portrays
Bush as confident and personable through its tone. He is able to get his m essage
across by reinforcing, em phasizing, ideas and repeating inform ation . The issues
are listed one by one across a top m enu and are repeated again dowwn a side m enu
This double availability m akes it easy for a user to find what he or she wants. The
issues are no the only elem ents repeated. Inform ation about donating and getting

involved in the cam paign is also reinforced and em phasized in various spots on the

m ain page. Bush m aintains 3 F B an Addrsns ]

a consistent them e around
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W hile th e clean, sim ple site is an asset it m akes th e entire site very
understandable and approachable, th e la ck of creativity fails to create an
interesting web presence which in turns creates a discernable personality for John
Kerry. The color schem e is m ostly subdued blues w hich creates a calm ing,
ontrolled environm ent leading to a dignified tone in com bination with the sim ple,
direct organization. The website while appearing very dignified also appears quite
boring and detached. It looks stale and uninviting in com parison to Bushl!s dynam ic

site .

And the Presidency Goes to$

exam ining h ow th e content, digital technologies and visual presence of the
w ebsites of George W . Bush and John Kerry serve to address the audience, achieve
their purpose, and establish the candidate!s ethos, the website debate winner would
have to be Bush. Both sites were sim ilarly constructed and contained the sam e
inform ation and addressed the issues. N either site fails in any particular area but
Bush'!s site does a better job of attracting the audiencel!s attention by engaging the
user and providing a personal feel. H is site creates a dynam ic tone and portrays
Bush as a confident, caring, and personable candidate. Kerryl!s site functions w ell
but is stagnant in com parison. He fails to m ake a connection with the audience a d
it feels as if he is distant and standing p o higher ground. W hile serving its
purpose to provide inform ation, the Kerry site does not take full advantage of the
persuasive, rhetorical capabilities of the digital technology that is the internet. For
those who vote on the issues and the issues alone, both sites do a great job in

providing the necessary inform ation to m ake such a decision. Others vote for a

person, him self, m aking their decision based in part by the ethos and personality of

the candidates. A dynam ic site equals a dynamic Bush, and a boring site equals a
boring Kerry. W hile both sites "inform ,# the Bush site does a better job at "selling#

Bush as a candidate.




